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CREATIVE BRIEF 



Who are you? A short, clear, concise description of the company:

	


Who needs to know? (national, global, local, personal)

	


How will they find you?

	


Why should they care?

	


If you were a car what would you be? (BMV, Mercedes, Ferrari, Honda, Jeep+++)

	


Brand touchpoints (please paste in box below the ones you consider using): marketing, sales, promotion, advertising, websites, signage, newsletters, forms, packaging, exhibits, e-mails, voicemails, publications, web banners, web ads, business cards, billboards, vehicles, presentations, tradeshows, word of mouth, direct mail, public relations, networking, press kits, news releases, brochures, other (explain)

	


Tagline (needs to be distilled; be aware that it will need to evolve over time depending on your needs). 

Approach: imperative (“just do it”), descriptive (“expect more. Pay less”), superlative (“diamonds are forever’), provocative (“got milk?”), specific (“drivers wanted “)

	


How do you position yourself versus competition (advantage/disadvantage)?

	.


Describe your vision (look and feel)?

	


What colours and symbols you prefer?

	


Explore perceptions, values, behaviours and trends briefly:

	


Vision statements brief:

	


Value propositions you focus on?

	


What are your guiding principles?

	


What are the main calls to action?

	


What are the trends and changes that affect your industry?

	


What are the potential barriers to your business success?

	


How do you intend to build loyalty?

	


What is the imagery that best symbolizes your brand? (people hugging, racing, trees, flowers, sky, birds, other)

	


Name up to 5 Competitors Website’s URLs below (put your comments in brackets next to each website)
	www.
www.
www.


Name up to 5 inspirational websites that you like in a different industry (put your comments in brackets next to each website)
	www.
www.
www.
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